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This presentation is prepared by Great Wall Motor Company Limited (the i C o mp aamg i® 9olely
for the purpose of corporate communication and general reference only. The presentation is not
intended as an offer to sell, or to solicit an offer to buy or form any basis of investment decision for
any class of securities of the Company in any jurisdiction. All such information should not be used or
relied on without professional advice. The presentation is a brief summary in nature and do not
purport to be a complete description of the Company, its business, its current or historical operating
results or its future prospects.

This presentation is provided without any warranty or representation of any kind, either expressed or
implied. The Company specifically disclaims all responsibilities in respect of any use or reliance of
any information, whether financial or otherwise, contained in this presentation.



Results Highlights

Sales volume

© . i

Total operating revenue

@ |‘J

Net profit

@

Net assets

2019-1H
46.03r

460,300 units

413.77K i

RMB41.377 billion

15.17K bl

RMB1.517 billion

514.7 /K bl

RMB51.477 billion
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Top 5 countries in terms of global auto sales
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affected by theslow down in the macreeconomic growth and decline in
consumption demand, the domestic automotinaustrycontinued to be
sluggish; it was expected that sales volume would decrease by 5% to
uor the entire year of 2019.
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Room for growth for car ownership per 1,000 people
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Car ownership in China reached 173 vehicles per 1,000 people, far
less than that of other major countries.

\

J

QO oxKk 9 / Source: World Bank
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2019 Top 10 auto makers in terms of sales volume in the PRC market
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Top 10 auto makers in terms of sales volume
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The Company ranked the eighth in the auto market in terms of
sales volume, with a market share of 4.0%
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Top 10 auto makers in terms of sales volume of PV
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The Company ranked the seventh in the PV market, with a market

share of 4.0%

R oxaf n Tys h/Source: CAAM
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Sales proportion of SUV and changes in PV market composition
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SUV as a proportion of PV in terms of sales volume SUV 5

SUV sales volume growth rate
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The salesproportionof SUV hadbeengrowing steadily,reaching42.5%. It The sales volume of SUV declined alongside decline in the sales volu
is expectedhatSUV salesproportionwill continueto increase passenger vehicles.
R o xaAfn Tys h/Source: CAAM QO o xaf n Tys h/Source: CAAM
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SUV sales by price and top 10 SUV makers in terms of sales volume
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SUV sales volume proportion by price Top 10 SUV makers
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Despite the impact of the downturn in the macro economy, SUV models 3 " SUVO nn3YM
priced from RMB100,000 to RMB150,000 were the major contributor to total The Company's total SUV sales volume continued to rank first.

SUV sales.

QR o xi  Q/ Source: Insurance statistics QW oxaf n Tys h/Source: CAAM
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Top 10 models and makers in the pick-up truck market
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Top 10 pickup truck makers Top 10 pickup truck models
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growth in market share in future. well.

QO oxaf n Tys h/Source: CAAM QR o x ' J A /Source: www.cnpickups.com



